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Course Details

1. Abstract

This course aims to provide students with suitable foundation knowledge of the business environment in
China. Nature and development of the China’s business environment will be analyzed from social,
political and economical perspectives. Students will also be provided with opportunities to use Chinese
to communicate in business situations.

2. Course Intended Learning Outcomes (CILOSs)
(CILOs state what the student is expected to be able to do at the end of the course according to a given standard of
performance.)

No. | CILOs* Weighting* | Discovery-enriched
(if curriculum related
applicable) | learning outcomes

(please tick where
appropriate)
Al A2 | A3

1. Use critical analytical thinking skills to evaluate academic v

literature and other information sources related to Chinese
Business issues.

2. Identify and evaluate various problems arising from the v

changing business environment in China.

3. Communicate in Chinese effectively. v

4. Generate new insights into China’s business environment 4

(the economic, legal, political, cultural and social
environment).

* If weighting is assigned to CILOs, they should add up to 100%. 100%

# Please specify the alignment of CILOs to the Gateway Education Programme Intended Learning outcomes
(PILOs) in Section A of Annex.

Al:

A2:

A3:

Attitude

Develop an attitude of discovery/innovation/creativity, as demonstrated by students possessing a strong
sense of curiosity, asking questions actively, challenging assumptions or engaging in inquiry together with

teachers.
Ability

Develop the ability/skill needed to discover/innovate/create, as demonstrated by students possessing
critical thinking skills to assess ideas, acquiring research skills, synthesizing knowledge across disciplines

or applying academic knowledge to self-life problems.
Accomplishments

Demonstrate accomplishment of discovery/innovation/creativity through producing /constructing creative
works/new artefacts, effective solutions to real-life problems or new processes.




3. Teaching and Learning Activities (TLAS)
(TLAs designed to facilitate students’ achievement of the CILOs.)

TLA Brief Description CILO No. Hours/week (if
applicable)
1 2 3 4
Seminar Business information of mainland | v 2 A
China is explained, analyzed and
evaluated through lectures and
classroom discussion.
Information Search | Each student has to search and | v v v
analyze  relevant  information
related to China’s current affairs as
assigned by the teaching staff.
Oral Presentation Students have to use Chinese for v |V
their verbal presentation during
classes.
4. Assessment Tasks/Activities (ATS)
(ATs are designed to assess how well the students achieve the CILOs.)
Assessment Tasks/Activities CIL|O N(|). | Weighting* | Remarks
1 12 |3 |4

Continuous Assessment: 100%

Performances in Class v v v | v ]|25%
Discussion

Essays V% v | 25%
Oral Examination vV v |v |v|30%
Group Report v | v v | 20%
Examination: 0% (duration: , if applicable)

* The weightings should add up to 100%.

100%




5. Assessment Rubrics
(Grading of student achievements is based on student performance in assessment tasks/activities with the following rubrics.)

Assessment Task | Criterion | Excellent Good Fair Marginal Failure
(A+, A A-) (B+, B, B-) (C+C,C) (D) (F
1. Performances 1. Excellent 1. Good command |1. Adequate command of the 1. Familiarity with | 1. Unfamiliarity
in Class command of of China course content; the subject with the subject
Discussion China business business 2. A certain degree of original matter; matter;
knowledge, with knowledge; thinking; 2. Marginal 2. Little command
an extensive 2. Evidence of 3. Fair capacity to understand and command of of course
knowledge base; original thinking to analyze some major issues; course materials, or
. Strong evidence of with a certain 4. Acceptable ability to materials, with without the
original thinking degree of communicate and present the ability to ability to
with a high degree creativity; information; describe a few describe a few
of creativity; 3. Good capacity |5. Adequate preparation for class important issues important issues
. Excellent capacity to analyze with assignment and required of China of China
to analyze various various issues class materials; business business
issues and to apply and to apply 6. Adequate contributions to class environment; environment;
course content in course content discussion by offering ideas and | 3. Poor preparation | 3. No preparation
business to explain new asking questions; for class with for class with
environment; and unfamiliar assignment and assignment and
. Excellent ability to business required class required class
communicate and environment; materials; materials;
present 4. Good ability to 4. Poor 4. Very poor
information communicate contributions to contributions to
effectively; and present class discussion class discussion
. Enthusiastic, information by offering by offering ideas
contribute to team effectively; ideas and asking and asking
work proactively; |5. Good guestions; questions;
. Excellent preparation for
preparation for class with
class with assignment and
assignment and required class
required class materials;
materials; 6. Good
. Excellent contributions to
contributions to class
class discussion discussions by
by offering ideas offering ideas




and asking and asking
questions ; questions every
week;

2. Essays . Excellent . Good command |1. Adequate | 1. Familiarity with | 1. Unfamiliarity
command of of the China command of the course content; the subject with the subject
China business business 2. A certain matter ; matter ;
knowledge, with knowledge; degree of original thinking; 2. Marginal 2. Little command
an extensive . Evidence of 3. Fair command of of course
knowledge base; original thinking capacity to understand and to course materials, materials, or

. Strong evidence of with a certain analyze some major issues; with the ability without the
original thinking degree of 4, Acceptabl to describe a ability to describe
with a high degree creativity; e ability to communicate and few important a few important
of creativity; . Good capacity present information; issues of China issues of China

. Excellent capacity to analyze business business
to analyze various various issues environment; environment;
issues and to apply and to apply 3. Marginal ability | 3. Lack of ability to
course content in course content to communicate communicate and
business to explain new and present present
environment; and unfamiliar information; information;

. Excellent ability to business
communicate and environment;
present . Good ability to
information communicate
effectively; and present

information

effectively;

3. Oral . Excellent . Good command |1. Adequate command of the 1. Familiarity with | 1. Unfamiliarity
Examination command of of the China course content; the subject with the subject

China business business 2. A certain degree of original matter; matter;
knowledge, with knowledge; thinking; 2. Marginal 2. Little command
an extensive . Evidence of 3. Fair capacity to understand and command of of course
knowledge base; original thinking to analyze some major issues; course materials, materials, or

. Strong evidence of with a certain 4. Acceptable ability to with the ability without the
original thinking degree of communicate and present to describe a ability to describe
with a high degree creativity; information; few important a few important

of creativity;

. Good capacity

issues of China

issues of China

. Excellent capacity to analyze business business
to analyze various various issues environment; environment;
issues and to apply and to apply 3. Marginal ability | 3. Lack of ability to




course content in

course content

to communicate

communicate and

business to explain new and present present
environment; and unfamiliar information; information;
. Excellent ability to business
communicate and environment;
present . Good ability to
information communicate
effectively; and present
information
effectively;

4. Group Report . Excellent . Good command |1. Adequate command of the . Familiarity with Unfamiliarity
command of of the China course content; the subject with the subject
China business business 2. A certain degree of original matter; matter;
knowledge, with knowledge; thinking; . Marginal Little command
an extensive . Evidence of 3. Fair capacity to understand and command of of course
knowledge base; original thinking to analyze some major issues; course materials, materials, or

. Strong evidence of with a certain 4. Acceptable ability to with the ability without the
original thinking degree of communicate and present to describe a ability to
with a high degree creativity; information and work with team few important describe a few
of creativity; . Good capacity members; issues of China important issues
. Excellent capacity to analyze 5. Active when prompt, contribute national of China
to analyze various various issues to team work. conditions and national
issues and to apply and to apply China business conditions and

course content in
business
environment;

. Excellent ability to

communicate and
present
information
effectively;

. Enthusiastic,

contribute to team
work proactively.

course content
to explain new
and unfamiliar
business
environment;

. Good ability to

communicate
and present
information
effectively;

. Contribute to

team work
proactively

environment;

. Marginal ability

to communicate
and work with
team members;

. Active when

urged

China business
environment;
Lack of ability
to communicate
and work with
team members;
Inactive even
being urged
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Other Information (more details can be provided separately in the teaching plan)

1. Keyword Syllabus

Chinese culture and society; The PRC political, economic and legal systems; China economic
reformation; The PRC national conditions; Industries in China; China market; Foreign enterprises in
China; China business ethics; Human resources management in China.

2. Reading List

2.1 Compulsory Readings
(Compulsory readings can include books, book chapters, or journal/magazine articles. There are also collections of
e-books, e-journals available from the CityU Library.)
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2.2 Additional Readings
(Additional references for students to learn to expand their knowledge about the subject.)

1.

Updated reading material as provided by teaching staff.




