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Part 11

3.

Course Details

Abstract

This course aims to equip research students in the College of Business with the necessary
foundations and skills to perform survey and experimental research at a postgraduate level.

Course Intended Learning Outcomes (CILOs)

No. | CILOs Weighting | Discovery-enriched
af curriculum related
applicable) | learning outcomes

Al A2 A3

1. Explain the nature of contemporary business research 10%

2. Build an understanding of the current business research 10%

directions
3. Understand the research process 20%
4. Evaluate, select, and apply appropriate methodologies to 30% v v
solve a business research problem
5 Critically assess the quality of a research work 30% v 4
100%
Al:  Attitude
Develop an attitude of discovery/innovation/creativity, as demonstrated by students possessing a strong
sense of curiosity, asking questions actively, challenging assumptions or engaging in inquiry together with
teachers.

A2:  Ability

Develop the ability/skill needed to discover/innovate/create, as demonstrated by students possessing
critical thinking skills to assess ideas, acquiring research skills, synthesizing knowledge across disciplines
or applying academic knowledge to real-life problems.

A3:  Accomplishments

Demonstrate accomplishment of discovery/innovation/creativity through producing /constructing creative
works/new artefacts, effective solutions to real-life problems or new processes.

Learning and Teaching Activities (LTAs)

LTA

Brief Description CILO No. Hours/week
1 2 3 4 5 (if applicable)

Seminar The following items form the

content of the seminar:

1. Introduction of business
research and the role of
theories

2. Overview of major business
research methods

3. Business research process
examination covering

topics such as measurement, data | v |V |V v v
source and

data collection, research design,
survey

research, laboratory and field
experimental

research, and mixed methods.
4. Detailed examination and
critique of some

business research work




4. Assessment Tasks/Activities (ATs)

Assessment Tasks/Activities CILO No. Weighting | Remarks
112 [3 [4 s

Continuous Assessment: 100 %

ATI. Discussion and 20%
Participation

The class required students to
actively participate in
discussions to allow them to
engage in deeper

reflection and learning. Based Vv
on students’ discussion

and participation, the instructor
assesses their

understanding of the chosen
research areas and their
abilities to apply their skills.

AT2. Presentation 25%
Each student is required to give
presentations as
self-reflections, which vl v v v
demonstrate the ability in
understanding and solving
problems in respective
research area.

AT3. Paper Critique 25%
Towards the end of the term, an
article is given to

students. Each student is
required to independently
evaluate and critique the article
and submit a report v v v v v
detailing his/her evaluation of
the appropriateness of

the methodologies used in the
paper in terms of

answering the research
questions as outlined by the
authors of the article.

AT4. Assignments 30%
The course consists of several
small individual

assignments to assess students” | , | v v v
understanding of the

chosen research methods and
their abilities to apply

their skills. [

Examination: % (duration: , if applicable)

100%



5.

Assessment Rubrics

Applicable to students admitted before Semester A 2022/23 and in Semester A 2024/25 & thereafter

Assessment Task Criterion Excellent Good Fair Marginal Failure
(A+9 A> A') (B+> Ba B_) (C+> Ca C_) (D) (F)
ATI. Ability to explain the nature of | High Significant Moderate Basic Not even reaching
Discussion contemporary business marginal levels
and research
Participation
Ability to build an High Significant Moderate Basic Not even reaching
understanding of the marginal levels
current business research
directions
Ability to understand the High Significant Moderate Basic Not even reaching
research process marginal levels
Capability to evaluate, select, | High Significant Moderate Basic Not even reaching
and apply appropriate marginal levels
methodologies to solve a
business research problem
Ability to critically assess the | High Significant Moderate Basic Not even reaching
quality of a research work marginal levels
AT2. Ability to explain the nature of | High Significant Moderate Basic Not even reaching
Presentation contemporary business marginal levels
research
Ability to build an High Significant Moderate Basic Not even reaching
understanding of the marginal levels
current business research
directions
Ability to understand the High Significant Moderate Basic Not even reaching
business research process marginal levels
Capability to evaluate, select, | High Significant Moderate Basic Not even reaching

and apply appropriate
methodologies to solve a
business research problem

marginal levels




Ability to critically assess the | High Significant Moderate Basic Not even reaching

quality of a research work marginal levels
AT3.Paper Ability to explain the nature of | High Significant Moderate Basic Not even reaching
Critique contemporary business marginal levels

research

Ability to build an High Significant Moderate Basic Not even reaching

understanding of the marginal levels

current business research

directions

Ability to understand the High Significant Moderate Basic Not even reaching

business research process marginal levels

Capability to evaluate, select, | High Significant Moderate Basic Not even reaching

and apply appropriate marginal levels

methodologies to solve a

business research problem

Ability to critically assess the | High Significant Moderate Basic Not even reaching

quality of a research work marginal levels
ATA4. Ability to explain the nature of | High Significant Moderate Basic Not even reaching
Assignments contemporary business marginal levels

research

Ability to build an High Significant Moderate Basic Not even reaching

understanding of the current marginal levels

business research directions

Ability to understand the High Significant Moderate Basic Not even reaching

business research process marginal levels

Capability to evaluate, select, | High Significant Moderate Basic Not even reaching

and apply appropriate marginal levels

methodologies to solve a

research problem

Ability to critically assess the | High Significant Moderate Basic Not even reaching

quality of a research work

marginal levels




Applicable to students admitted from Semester A 2022/23 to Summer Term 2024

Assessment Task

Criterion

Excellent
(A+, A A-)

Good
(B+, B)

Marginal
(B_a C+, C)

Failure

(F)

1. ATI.
Discussion and
Participation

Ability to explain the nature of
contemporary business research

Ability to build an understanding
of the current business research
directions

Ability to understand the research
process

Capability to evaluate, select, and
apply appropriate methodologies
to solve a business research
problem

Ability to critically assess the
quality of a research work

High

Significant

Moderate to basic

Not even reaching
marginal levels

AT2.
Presentation

Ability to explain the nature of
contemporary business research

Ability to build an understanding
of the current business research
directions

Ability to understand the business
research process

Capability to evaluate, select, and
apply appropriate methodologies
to solve a business research
problem

Ability to critically assess the
quality of a research work

High

Significant

Moderate to basic

Not even reaching
marginal levels

AT3.
Paper Critique

Ability to explain the nature of
contemporary business research

Ability to build an understanding
of the current business research
directions

Ability to understand the business
research process

Capability to evaluate, select, and
apply appropriate methodologies
to solve a business research
problem

High

Significant

Moderate to basic

Not even reaching
marginal levels




Ability to critically assess the
quality of a research work

AT4. Assignments

Ability to explain the nature of
contemporary business research

Ability to build an understanding
of the current business research
directions

Ability to understand the business
research process

Capability to evaluate, select, and
apply appropriate methodologies
to solve a research problem

Ability to critically assess the
quality of a research work

High

Significant

Moderate to basic

Not even reaching
marginal levels




Part III Other Information
1. Keyword Syllabus

1. Introduction to business Research: evolution and status of business research; nature and
characteristics of business research; research frameworks; characteristics of good research.

2. The Business Research Process: identifying a research problem; measurement; research design;
data source and data collection, survey research; experimental research; developing research
proposals.
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