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with effect from Semester A in 2014-2015 

 

 

Part I 

 

Course Title: Business Chinese  

Course Code: CAH5717 

Course Duration: 1 semester 

Credit Units: 3 

Level: P5 

Medium of Instruction: Cantonese  

Medium of Assessment: Chinese 

Prerequisites: Nil 

Precursors: Nil 

Equivalent Courses: CTL5717 Business Chinese 

Exclusive Courses: Nil 

 

 

Part II  

 

Course Aims 

 

This course aims to enhance students’ skills in business communication across a range 

of context in Chinese. It enables students to distinguish the typology and nature, and 

to apply appropriate grammatical and rhetoric devices to Chinese writing in the 

context of business. It develops in students the skills in using appropriate forms and 

means, to achieve effective communication in Chinese for business.  

 

Course Intended Learning Outcomes (CILOs) 
Upon successful completion of this course, students should be able to: 

 

No. CILOs Weighting (if 

applicable) 

1. Describe and compare the variety of forms of business 

communication. 

 

2. Relate the essentials, functions and styles of writing in 

different contexts of the business field. 
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3. Analyze the characteristics of language used in the field of 

business. 

 

4.  Employing creative solutions and sophisticated techniques to 

tackle issues and achieve effective communication in business 

 

 

 

Teaching and Learning Activities (TLAs) 
(Indicative of likely activities and tasks designed to facilitate students’ achievement of the CILOs. Final details will 

be provided to students in their first week of attendance in this course) 

 

CILO 

No. 

TLAs Hours/week (if 

applicable) 

1-4 Lectures – 

Lecturing on selected topics, issues and case studies. 

2 hrs 

1-4 Tutorials – 

Group discussion, analysis of selected readings, 

writings, and case studies 

1 hr 

1-4 Investigating topics and issues related to business 

communication 

 

1-4 Presentations on findings, insights and observations of 

the investigation   

 

1-4 Producing business communication forms – 

In-class and outside class writing or oral tasks 

 

 

Assessment Tasks/Activities 
(Indicative of likely activities and tasks designed to assess how well the students achieve the CILOs. Final details 

will be provided to students in their first week of attendance in this course) 

 

CILO 

No. 

Type of Assessment Tasks/Activities Weighting 

(if 

applicable) 

Remarks 

1-4 Oral presentation –  

Findings of the investigated topics related to 

business communication 

20%  

1-4 Written assignments – 

 Solving problems for business communication 

 Production of business communication forms 

40%  

1-4 Test – 

to assess students’ overall grasping of the contents  

30%  

1-4 Class discussion and participation – 

Level of participation in class activities and 

discussions 

10%  

 

Grading of Student Achievement:  
Refer to Grading of Courses in the Academic Regulations for Taught Postgraduate 

Degrees. 
 

Grading pattern: Standard (A+, A, A- … F). Grading is based on student performance 

in assessment tasks/activities. 
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Grade A+, 

A, A- 

Superior grasp of course contents. Excellent writing skills for 

different forms of business communication. Strong ability in 

analyzing and applying appropriate language devices for effective 

business communication. 

Grade B+, 

B, B- 

Good grasp of course contents. Good writing skills for major forms of 

business communication. Good ability in analyzing and applying 

appropriate language devices for effective business communication. 

Grade C+, 

C, C- 

Fair grasp of course contents. Fair writing skills for some forms of 

business communication. Fair ability in analyzing and applying 

appropriate language devices for effective business communication. 

Grade D Sufficiently acquiring the course contents. Marginally handling the 

writings for some forms of business communication. Weak ability in 

analyzing and applying appropriate language devices for effective 

business communication.  

Grade F Insufficient grasp of course contents. Inadequate ability in handling 

writings for business communication. Inadequate ability in analyzing 

and applying appropriate language devices for effective business 

communication.  

 

 

 

Part III 

 

Keyword Syllabus 
 

Nature, concept, and characteristics of business communication in Chinese. Different 

forms and genres of business communication. Language features and devices for 

business writing, such as morphology, lexis, syntax, rhetoric, and so on. Means and 

forms in achieving effective communication for business.   
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